COEN VISSER STRATEGY. STORY. DESIGN. SELECTED WORK /2026

| DON'T JUST
DESIGN BRANDS.

| HELP
BUILD THEM.

Coen Visser Building brands from the inside.

Senior Visual Designer From shared direction to everyday design.

SENIOR VISUAL DESIGNER Doen met Coen 01/37



COEN VISSER

Stay Awesome

Coen Visser

SENIOR VISUAL DESIGNER
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COEN VISSER

ABOUT / APPROACH

SELECTED WORK /2026

Close to the brand.
Closer to the work.

HOW | WORK

| help brands take shape,
find their voice and
become part of
everyday life.

My work connects visual identity with the
people who use it. | build on what is already

there, develop what is missing and turn a shared
direction into a consistent design language.

SENIOR VISUAL DESIGNER

= Doen met Coen

01

02

03

Understand the starting point

Get close to the brand, its values and the people
behind it.

Develop the direction

Explore ideas and refine them through dialogue with
marketing and creative colleagues.

Make it work in practice

Translate the direction into guidelines, content and
usable applications.

03/37



COEN VISSER BRAND STORIES

You

are your
greatest
project

BLUETECH

ENGINEERING / BUILDING FROM WITHIN

CHAPTER/ O1

STRATEGY. STORY. DESIGN. = Doen met 04/37



COEN VISSER

A brand built

O1/BLUETECH ENGINEERING SELECTED WORK /2026

around people.

THE BRAND & BRIEF

Bluetech Engineering connects technical
professionals with employers and supports
their development. The brandbook translates
its people-focused culture into a shared
language for communication.

MY ROLE / VISUAL DESIGNER

| contributed to agency selection, brand values
and the manifesto, then helped develop the
original guide into a broader brandbook for
everyday use.

FROM THE ORIGINAL IDENTITY TO ITS EVERYDAY EXPRESSION

SENIOR VISUAL DESIGNER

“Gewoon mensen.g
samenwerken enty
hebben in wat ze d
0;‘

- Jolanda Bijkerk

COLLABORATION

Henry Handsome designed the original identity. | worked with the
Marketing Manager to expand its photography, tone of voice, social
templates, She Means Business and Bluefit Club.

Doen met Coen 05/37



COEN VISSER O1/BLUETECH: THE EVOLUTION SELECTED WORK /2026

A foundation. A fuller expression.
2024 2026

ORIGINAL IDENTITY / HENRY HANDSOME BRANDBOOK DEVELOPMENT / INHOUSE

Brandbook 2024 | Toepassingen

“Social media is not
a media. The key is to
listen, engage, and

[ Kom naar onze
Social design Agile workshop
Gebruikeen af op 28 juli 2024
merkidentiteit een
foto van een recent project of een
teamfoto.

build relationships.”

- David Alston

+ Gebruik de officigle

Are you

an engineer
looking to take
your career to
the nextlevel?

Blue Fit club
business

A visual starting point A broader everyday language

The agency established the original visual identity and initial With the Marketing Manager, | developed photography, tone of
guidance for applications and photography. voice, social templates, She Means Business and Bluefit Club.
SOURCE: 2024 BRANDGUIDE, PDF P.31 SOURCE: 2026 BRANDBOOK, PDF PP.24, 35-36

SENIOR VISUAL DESIGNER = Doen met Coen 06/37



COEN VISSER O1/BLUETECH: TRAINEESHIPS SELECTED WORK /2026

One family.
Different futures.

Proces | {/f S ' SO 0 ab Project W&
optimalisatie . 3 voorbereidg

Mg | 20 S
BLUETECH ' BLUETECH ' - NG BLUETECH ‘

TRAINEESHIP BROCHURES

\ il | developed a series of brochures for
Traineeship . Traineeship i -y . . . q q
¢ Bluetech Engineering's traineeships.

Technisch s - ‘/'.-v, AW Brandmeld® ) Each programme has its own content
Managem : techniek \ within a shared brand language.

BLUETECH ‘ | / BLUETECH '
g / o -
:

SENIOR VISUAL DESIGNER = Doen met Coen 07/37



COEN VISSER O1/BLUETECH: TRAINEESHIPS SELECTED WORK /2026

Make the next step
easy to understand.

PROGRAMME & PROGRESSION

=

Het traject The BIM brochure brings the training
programme and career path into the

same visual system.

Het traineeship BIM Modelleren bestaat
uit een ontwikkeltraject opgedeeld in 3 blokken.

PEOPLE BEHIND THE PROGRAMME

Damian Maats:
Van bouwkunde
tot BIM specialist;
een nuchtere
techneut met een
creatieve drive

1 BIM Modelleren

Carriérepad

Hoe ziet mijn carriérepad eruit?

Van trainee naar manager

; ; Interviews sit alongside programme
=t / A information, adding people and
experience to the story.

(Lg

8=

SENIOR VISUAL DESIGNER = Doen met Coen 08/37



COEN VISSER O1/BLUETECH: CONTENT DESIGN SELECTED WORK /2026

The people behind
the brand.

MY ROLE / CONTENT DESIGNER

Alongside my work as a Visual
Designer, | work as a Content
Designer for

Bluetech Engineering.

| interview professionals, trainees and
clients to bring their experiences and
perspectives into the brand story.

WRITTEN STORIES & VIDEO

The interviews appear as written stories,
with some also presented in video format.

SENIOR VISUAL DESIGNER = Doen met Coen 09/37



COEN VISSER O1/BLUETECH: INTERVIEW STORIES SELECTED WORK /2026

Many voices. One brand.

PROFESSIONALS / TRAINEES / CLIENTS

SENIOR VISUAL DESIGNER = Doen met Coen 10/ 37



COEN VISSER O1/BLUETECH: SHORT-FORM VIDEO SELECTED WORK /2026

Small screen. Real stories.

Community moments, events and a look inside the world of engineering.

Inhous
dagvce
studer

Inhousedag / Student associations Inside Engineering 2026 LAN party Mudmasters 2026

WATCH VIDEO WATCH VIDEO WATCH VIDEO WATCH VIDEO

SENIOR VISUAL DESIGNER = Doen met Coen 1n/37


https://youtube.com/shorts/RJc9S8DYouk
https://youtube.com/shorts/__5LMFEf0SA
https://youtube.com/shorts/4XGmyQjc0Lg
https://youtube.com/shorts/sQHePV5jP7g

COEN VISSER O1/BLUETECH: VIDEO CONTENT

Stories in motion.

SELECTED WORK /2026

A selection of video content for Bluetech Engineering, alongside my work

in visual design and written interviews.

wordt zorguu

gepland en
uitgevoerd”
srueTecH [
Marketing 2025/ Recap Bluetech Engineering / Trots
WATCH VIDEO WATCH VIDEO

Events, people and engineering stories - brought together through video.

SENIOR VISUAL DESIGNER = Doen met Coen

daar de juiste aandacht aan Wordt OESIEEH

Nienke on tour / Vrouwendag 2025

WATCH VIDEO

12/37


https://youtu.be/2Sz23EoHl3o
https://youtu.be/hkLZPK8J_YI
https://youtu.be/fwytIbuPJm0

COEN VISSER BRAND STORIES CHAPTER/ 02

02

QAPTER

GLOBAL/A SHARED VISUAL LANGUAGE

STRATEGY. STORY. DESIGN. Doen met Coen 13/37



COEN VISSER

One brand.

ACross borders.

THE BRAND & BRIEF

Qapteris a Solera brand for vehicle repair
estimating and claims solutions. The global
marketing standards bring its visual identity
together across advertising and

digital channels.

MY ROLE / GLOBAL GRAPHIC DESIGNER

With the existing logo as a starting point, |
designed proposals for the brandbook,
presentation template and

marketing applications.

COLLABORATION

The Marketing Manager provided feedback and

approval. The video lead contributed input as |
developed and refined the design proposals.

SENIOR VISUAL DESIGNER

02/ QAPTER GLOBAL

SMARTER..

Brings consistency to every
repdair cost and claim

Qapter

ONLINE DISPLAY

SELECTED WORK /2026

Qapter
REDUCES
FRAUD BY
LOGGING
EXISTING
MA(

REDUCE:!
YAUD

o
=
(-1

LOGGIN
STIN!

REDUCES FRAUD BY LOGGING)
PRE-EXISTING DAMAGE

N
\5

DY

REDUCES FRAUD
BY LOGGING

Advertising and display applications, alongside the Qapter presentation template.

QAPTER / MARKETING STANDARDS & PRESENTATION TEMPLATE

= Doen met Coen
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COEN VISSER BRAND STORIES CHAPTER/ 03

03

SOLERA

NL & GLOBAL /IDENTITY IN PRACTICE

Ve L Repruari 2047

STRATEGY. STORY. DESIGN. = Doen met Coen 15/37



COEN VISSER 03/ SOLERA NETHERLANDS SELECTED WORK /2026

From core identity
to a connected system.

THE BRAND & BRIEF

Solera provides software for risk and asset
management. The Netherlands brandbook
extends the corporate identity into a practical

Sérql'p

system for local applications and ::jzl::mfg"mk?
subsidiary brands.
Met de totaal oplossingen
’ \ van .Sale_r_a kunt u uw beriider
MY ROLE / GRAPHIC DESIGN ASSOCIATE NL _ : \ 512“2&”35?&?5"553’&&295

Thelogo, orange and typography were Lt . Y Audaflow - Audatex - Marketscan
established. | developed the remaining visual ' : : '
elements, including the system for subsidiary
brands and their colour palettes.

COLLABORATION

| worked with the Product Development Manager, > 3
Managing Director and Sales Manager on by . Audaflow 2 Nudatesx
the brandbook_ o v ’. \ a Solera company 4 % / / a Solera company

SOURCE: SOLERA NL GUIDELINES 2017, PDF PP.14, 25, 32

SENIOR VISUAL DESIGNER = Doen met Coen 16 /37



COEN VISSER

A variety of stories.
In print and digital.

SoTe\Lo

Uw klanten zijn
altijd online! u ook?

Met de totaal
oplossingen van
Solera kunt u uw
berijder ten alle tijde
van dienst zijn met
veilig herstel en
realtime updates.

DeltaW - ABZ - Audatex

ADVERTISING

Complete campaign layouts, combining real-world situations with
product-led messages across print and digital.

SENIOR VISUAL DESIGNER

Sélera

SVi-tec

Data solutions

*Van dagwaarde.
carrosserie variant en
datum registratie tot
aanhaalmomenten.
vloeistoffen en wieluitlijning

Met SVI-tec heeft u altijd

de juiste informatie in uw
dossier en in de hand*

——— -}7"\

)
~4¢ Aanhaalkoppel
R PP

Remklauw op drager:
35 Nm

03/ SOLERA: ADVERTISING & EDITORIAL SELECTED WORK /2026

Audatex Schade vastleggen op
ledere locatie met de
Audatex Pen PC.

et de Dw receptie app
timaliseren we de front office
heden door directe
met de klant en de

endelike vereenvoudigde
vervoer uitgifte/inname en
'scannen/fotograferen.

Audatex

WWW.SOLERA.NL/DWRECEPTIE

AUDATEX MAGAZINE

Business updates, products and
company history in an
editorial format.

Doen met Coen 17137



COEN VISSER 03 /SOLERA NL: BOOTH DESIGN SELECTED WORK /2026

Bring the brand
into the room.

A WORKSHOP /| GARAGE SETTING

The stand translated the Solera
identity into a workshop-inspired
environment, using posters, licence
plates and views into a parking area or
data centre.

FROM CONCEPT TO EVENT

The archive combines stand
visualisations with photographs of the
built environment.

SENIOR VISUAL DESIGNER = Doen met Coen 18/ 37



COEN VISSER

A new global identity.

A broad rollout.

THE STARTING POINT

Solera introduced a new corporate identity

in 2022. The established orange identity
gave way to a new global system, requiring
existing assets to be recreated.

MY CONTRIBUTION

My work applied the new identity across
online and print advertising, email headers
and product applications.

SENIOR VISUAL DESIGNER

%+ SCLERA

Vehicle Solutions

Are you able to reach
your customers at the
right time for service?

Introducing Solera’s
Known Defectors and
In The Market Audiences!

= Doen met Coen

03 /SOLERA 2022: BRAND IMPLEMENTATION

Audatex

Capture clear,
post-accident
vehicle images
instantly

Empower your body shop teams and customers with Guided

Capture by Qapter ta take accurate pictures of
accident damages to get preliminary estimates with minutes!

Worg smarter. Qontrol all.
gapter.com

4 SCLERA | Autodoto

Offering a 30 day
trial of service, |

diagnostic & repair’
data for just €1

SELECTED WORK /2026

Welcome 1o Damage

Photo Capture.

%+ SCLERA | Audatex

Facebook

and Display—:==3 X
for, anon% ~
audiences fi .
service Yy .

19/37



COEN VISSER 03 /SOLERA 2022: GLOBAL BOOTH SYSTEM SELECTED WORK /2026

One system.
Many event spaces.

L-u'clt and feel B'ig booth

Desk options Digital assets

+ ESLERA 4 SOLERA + SOLERA

A MODULAR DESIGN MENU

Working as a design team with a stand builder, we developed options for
Marketing Business Partners to select from. The system supported
distinct booth configurations for events across multiple countries.

SENIOR VISUAL DESIGNER = Doen met Coen 20/37



COEN VISSER

03 /SOLERA: VIDEO CONTENT SELECTED WORK/ 2026

Stories in motion.

MY CONTRIBUTION

Alongside identity design, |
contributed to video
productions and also created
videos independently.

The work combines footage filmed on
site with stock material, using the
storyline to connect the message and
the images.

Customer interviews, internal
promotion, events and
product demonstrations.

SENIOR VISUAL DESIGNER

WHAT'S YOUR PLANMANAGER
STORY? S\

Introducing Robert van Barneveld

Customer interview PlanManager / Internal promo

WATCH VIDEO WATCH VIDEO

QAPTER:
VISUAL
INTELLIGENCE

ESTIMATING

REPAIR FACILITY SITE VISIT

Solera events Qapter / Product demo

WATCH VIDEO WATCH VIDEO

= Doen met Coen 21/37


https://youtu.be/_WXxhPcmeJs
https://youtu.be/txm6gW6-P0E
https://youtu.be/fm1SSc0rdOM
https://youtu.be/Or8mVYR6xSE

COEN VISSER BRAND STORIES CHAPTER/ 04

04

SCHADENET

PRESENTATIONS / ILLUSTRATION / EDITORIAL

Schademelding 4

. Digitale melding van de schade

2. Check op polisvoorwaarden

3. Pre-veiligheidscheck

4. Klantcommunicatie
DIGITAL BY DEFAULT

STRATEGY. STORY. DESIGN. Doen met Coen 22 /37



COEN VISSER 04/ SCHADENET: ILLUSTRATION & EDITORIAL SELECTED WORK /2026

A character with
a story to tell.

KAPTING 2017
- T
LA }

4 lr,Q El\
c =

nic ./ FROM MAGAZINE TO EVENTS

My support for Schadenet began with a
magazine for prospective clients. |
created a character and extended it into
different scenarios and event materials.

SENIOR VISUAL DESIGNER = Doen met Coen 23 /37



COEN VISSER 04/ SCHADENET: APPLICATIONS SELECTED WORK /2026

From human stories
to complex information.

Aanschaf Auto Schademelding Intake Herstelproces. Remarketing & Netwerk management
eer

Kosten koplamp [

stijgen maximaal ’

Waar voorheen mensen zelf nog het lampje
van hun auto konden vervangen, wordt dat
steeds zeldzamer. Het begon met de
premium laser koplamp van BMW, maar
inmiddels heeft een betaalbare Kia Picanto
ook een onbetaalbare koplamp.

1. Digitale melding van de schade
2. Check op polisvoorwaarden
3. Pre-veiligheidscheck

€ 4,65 €1.166 € 4.629

Kia Picanto led BMW led laser
koplamp koplamp

4. Klantcommunicatie

DIGITAL BY DEFAULT H7lamp

Put the customerin the picture Make the comparison visible

Photography introduces the claims experience. The title panel A bold headline, product imagery and a separate price band make
and dark text area keep the process steps clear within a a technical cost comparison easy to scan. The journey line locates
full-image layout. it within the wider presentation.

SENIOR VISUAL DESIGNER = Doen met Coen 24137



COEN VISSER

A system for
every slide.

THE PROJECT

A complete PowerPoint template for
Schadenet, shown here in an Alphabet tender
presentation. The material covers the customer
journey, repair processes and

commercial information.

MY CONTRIBUTION

| developed the complete PowerPoint template,
creating a consistent visual framework for
different types of presentation content.

COLLABORATION & REVIEW

| worked with Solera's Key Account Manager to
gatherinput. The template was then submitted to
the Product Development Manager and
Schadenet's CEO for approval.

SENIOR VISUAL DESIGNER

04/ SCHADENET

SELECTED WORK /2026

Alphabet

Strategisch |

partnerschap ’

eden

B®  veiligheid Veligheids
= aansprakelijkheid kritisch filter

ONE TEMPLATE / MULTIPLE CONTENT TYPES

Overview of the supplied tender presentation: opening slides, section breaks, diagrams,
product examples and detailed information.

= Doen met Coen 25/37



COEN VISSER 05/BRAND ADOPTION SELECTED WORK /2026

Séfe\r/o
SharePoint

Structure, content and departmental ownership.

BLUEC;TECHG .
Circle

A home for the community. Leadership of
the implementation.

MAKING CHANGE

WORK FROM WITHIN.

SENIOR VISUAL DESIGNER Doen met Coen 26 /37



COEN VISSER 05/ SOLERA: SHAREPOINT SELECTED WORK /2026

Structure first.
Ownership next. ~

Sdlera

THE PROJECT
SharePoint was new to the organisation. Together 01 Define the structure

with the Office Manager, | shaped which

departments needed a page and what each page Identify which departments need a page and establish
should contain. the hierarchy.

MY ROLE & COLLABORATION 02 Deve]op the Co nte nt

We developed the complete hierarchy and page
content together, then handed responsibility
over so people could manage their own
departmental SharePoint pages.

Determine what belongs on each page and give the structure
its content.

03 Transfer ownership
THE CHANGE
Hand over responsibility for each departmental page to the

The project moved from a centrally developed people maintaining it.

structure to ownership within the departments.

SENIOR VISUAL DESIGNER = Doen met Coen 2737



COEN VISSER 05/ BLUETECH: CIRCLE SELECTED WORK /2026

A home for
the community.

THE PROJECT

BLUETECH '
ENGINEERING

Community is an essential part of Bluetech sosrecs -
Engineering. We explored Microsoft Viva Engage
and WhatsApp Communities before choosing
Circle as a home base for the community and its

latest news. L U E T E c H
ppp——— EERING

o

MY ROLE / IMPLEMENTATION LEAD

Welkom in onze nieuwe Circle

| have full ownership of the implementation and communty

responsibility for making the rollout a success. . '

Fijn dat je erbi

alg centraie plek voor communicatie, upaates,
ng binnen het tear

THE FOCUS

Turning the platform choice into a community
home that works for Bluetech.

SENIOR VISUAL DESIGNER = Doen met Coen 28 /37



COEN VISSER BRAND STORIES CHAPTER/ 06

@ Zoek il 4G 11:05 7 88 -
| @ Zoek wl 4G 1:05 oYcS al a6 1:05 7 88% @
= (o) g
Welkom in de DW Werkplaats app. ‘ '
‘ es| { ‘
‘ a
n uren ijn foto's
oort lal aknu
hoofdkleur: hoofdkleur:
anlijst
verzicht :
afdelin
Soortlak
2e kleur: 2e Kleur: |
arcode zoeken nstellingen
Planlijs
nkomende
Laknummer jaande

PRODUCT / Ul

SOLERA & DIGIDENTITY / SELECTED INTERFACE WORK

STRATEGY. STORY. DESIGN. Doen met Coen 29 /37



COEN VISSER 06 /VHC360 SELECTED WORK/ 2026

VHC360

Vehicle Health Check

SOLERA /PRODUCT & Ul

A vehicle health check interface
presented on a dedicated
diagnostic tablet.

MY CONTRIBUTION

| applied the brand identity to the
existing UX and advised on workflows.

SENIOR VISUAL DESIGNER = Doen met Coen 30/37



COEN VISSER 06 / DE WERKPLAATS APP SELECTED WORK /2026

De Werkplaats App

Workshop tools on mobile.

SOLERA / MOBILE INTERFACE

A mobile interface for workshop oo™ [ e o |
. : v, o
taSkS, W]th ]arge ]Con_]ed — Welkom in de DW Werkplaats app.
navigation and a consistent D f
. ium: . /D
visual language. : ©

Dossiers Klokken

Overzichten

KLEURCODES

Soort lak
Soort lak a al B

hoofdkleur: oofdkleur: Overzichten Zoeken

Planlijst
volgens
afdeling

MY CONTRIBUTION [ y
| %
Barcode zoeken Instellingen

| applied the brand identity to the
existing UX and advised on workflows.

SENIOR VISUAL DESIGNER = Doen met Coen 31/37



COEN VISSER 06 / DE RECEPTIE APP SELECTED WORK /2026

De Receptie App

A broader UX review.

SOLERA / PRODUCT DESIGN

For the Reception App, the project
involved reviewing the wider UX and
applying a lighter version of the
Solera identity.

This work complemented the visual updates
to the Workshop App and Vehicle
Health Check.

WATCH PRODUCT DEMO

SENIOR VISUAL DESIGNER = Doen met Coen 32137


https://youtu.be/rFpuwmj9QN4

COEN VISSER 06 / DIGIDENTITY APP SELECTED WORK /2026

Digidentity
Digital identity on mobile.

Prove your identity and Create your digital Easily replace your Sign Our smart card enables a Two factor

age to any business. Identity within minutes. mobile device. documents. secure login. authetication.

Up until the highest possible Up until the highest possible Losing your mobile device does using Digidentity eSGN or log on to businesses securely. Overview of the Authentication
standard (Qualified) standard (Qualified} not compromise your Digital ID Adcbe Sign without a password codes and your security level

DIGIDEN TWO FACTOR AUTHENTICATION COGES

Cigdertity
Get started garyggratic
012-345 2]
Oulseek
gy gratogschostedy
765-098 | ]
SMART CARDS
& garvugratts
Prarsanil wiiad cand, lovel &
Sean your passpert Toke 2 selfe
Toprove yout kkenibty, vou feed Lo scan your o prove tat 1 5 iealy you on e losntey s ot Cigidenlity aceoui a smar 2o Gary Girafe
pamsperL Open the passport o the identity OSIMET, You e o 1k 3 photo of yoursslf, e will bo created, acting a2 3 key your Persored s card, w4
ooge and ke sure s = cleerly visitie a el Miskon st your face b clearly vilels enline isankey, Thes smart card Is bed o this
“ el e e only persen in the chetn sacured with a FIN code of your

MY CONTRIBUTION | applied the brand identity to the existing UX and advised on workflows.

SENIOR VISUAL DESIGNER = Doen met Coen 33137



COEN VISSER 06 / DIGIDENTITY: BRAND IMPLEMENTATION SELECTED WORK /2026

A brand across
every touchpoint.

2021/ BUILDING ON THE TEMPLATE 2022 / IMPLEMENTING THE NEXT IDENTITY

An external agency created the presentation template. | used When Digidentity changed its identity againin 2022, the
that foundation to develop website updates, social posts, rollout required the existing assets to be recreated in the
app-store imagery and product one-pagers. new style.

‘\( DIGIDENTITY Services  Overons  Nleuws  Werkenbl] Contast Inleggen  NL-
Digidentity ¥

Sign documents
anytime, anywhere

> Digidentity

identiteit

Vailig en betrouwbaar zaken doan

Ortdek

Digidentity
zoekt 5 nleuwe

eHerkenning 3

sl
a1 Onzediensten [ P r 3%

SENIOR VISUAL DESIGNER = Doen met Coen 3437



COEN VISSER

Part of the team.

07/ PEOPLE & ORGANISATION

SELECTED WORK /2026

Part of the organisation.

CREATIVE LEADERSHIP

Team Lead
Concept Designers

As Team Lead Concept Designers within the global
design team, | worked in a three-person concept
design team. | balanced workloads across the
team and reported to the Creative Director.

SENIOR VISUAL DESIGNER

= Doen met Coen

ORGANISATIONAL INVOLVEMENT

Contributing beyond
the design role.

Across my roles, | have also been involved in the
life of the organisation through staff event
committees and employee sounding boards.

35/37



COEN VISSER 07/ RECOMMENDATIONS SELECTED WORK /2026

In good company.
What colleagues say.

Julian Hoxhaj Thomas Hermans

Graphic Designer [ Solera Managing Director / Solera Netherlands

"Great team player, always there to push "good" into "His attention to detail, commitment to quality, and
"better" for every project.” ability to meet deadlines make him a reliable and

trustworthy team member."

Audrey River

Marketing Manager / Solera

"Coen leads by example and many people at Solera find
his enthusiasm and dedication both inspiring
and motivating."

Eva Slot

Interim Marketing Manager / Bluetech Engineering

Translated excerpt / Dutch

"He thinks strategically and is a constant source of
Fred Slikker ideas, even when the whole team seems to be stuck."

Managing Director / Digidentity

Translated excerpt / Dutch

"He brings a critical perspective that helps improve

our communication."
SELECTED EXCERPTS FROM LINKEDIN RECOMMENDATIONS

SENIOR VISUAL DESIGNER = Doen met Coen 36 /37
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